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ABSTRACT

Fuel has been the major source of energy for @bdhyears. Each and every item has certain amdunt o
petroleum. The fuel prices are a significant deteamt of worldwide economic performance. The fuétg@rise results in
a transfer of income from fuel importing to fuelpexting countries according to a shift in termdrafde This price hike
not only affected at macro level but also to evedjvidual users. It affects the ultimate consuntagsause the price hike
is directly shifted by the fuel manufacturing amdinming companies to the shoulder of the ultimaters. This price hike
affects all range of people especially who are iddbe class. Hence, an attempt is made to assesmpact level towards

the raise in price of fuel.
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INTRODUCTION

Petrol and diesel are the main components of Retrol and diesel have become indispensable necessiur
day-to-day life. But, the fuel prices are sky raikg, and it is eventually going to affect our dayday life. Increase in
fuel price will also increase in food price. Thidlvinave a more severe impact on poor people becposr households
spend more than half of their income on food ang artenth on fuel. It is a chain reaction whictcerstarted will affect
all. Increase in fuel price will result in increasethe transportation cost, which will affect thece of goods. Increase in
price of goods would gradually force the peopléotisen their pockets even more. The chain willHertpropagate. These

ups and downs push more people to poverty andheti@situation.
OBJECTIVES OF THE STUDY

» To identify the statement which influencing thedewof impact

e To offer summary of findings, suggestion and cosicio
METHODOLOGY

The study involves the data collected from primasywell as secondary sources .The primary data beer
collected from the respondents through questiorhaiterview schedule and the secondary data hesa bollected from
websites, newspapers, magazines, books, and jeutidaling completed the data collection, the fillged questionnaire/

interview schedule were edited properly to makentheady for coding.

All the information collected with the help of gtiesinaire was summed up by preparing a Master Taltlethe

help of spreadsheet. Data have been entered intpputer usingSPSS software (Statistical Package for the Social
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Sciences) version 16.0 which comprises severalstygeanalysis that can be used to analyze the datals used is

Friedman’s Ranking Technique

Friedman’s ranking technique has been appliedrtk statement will influences more to the impacelev
RANKING FOR STATEMENTS WHICH INFLUENCE THE LEVEL OF IMPACT

Fifteen statements are used to test the level pdan These statements are given under three gwife and it is
measured by giving score to the respondents’ asswégan score value for each statement was compuigdinally all

the statements had been ranked by applying Friedriamnk test.

The above mentioned chi- square, ANOVA and 't 'teist computed with the help of the 15 statemerties@
statements are related to the price hike of fuedsies level of impact. These statements were girgder three point scale
and it is measured by giving scores to their answiktean score value for each statement was cadcll&®ank was
assigned to each statement on the basis of meaa staescending order. The statement with the gsglscore was

assigned to rank one and the lowest score wasneskthe last rank, that is, fifteen.
These ranks are helpful to know which statementmaie apt to measure price hike of fuel and itelle¥ imp

Table 1: Ranking for Statements

Particulars SA A DA Total vean | Rank
Reduces frequency of travel / 94 152 54 300 8.33 7
usage (31.33%) (50.67%) | (18.00%) | (100.00%) '
. 131 148 21 300
Increase spending on fuel (43.67%) (49.33%) (7.00%) (100.00%) 9.57 3
Increase the prices of all the 186 90 24 300 10.51 1
products (62.00%) (30.00%) (8.00%) (100.00%) '
Increase the usage of alternative 69 176 55 300 778 10
sources (23.00%) (58.67%) (18.33%) | (100.00%) '
. 108 150 42 300
Reduces the savings (36.00%) | (50.00%) | (14.00%) | (100.00%) | 73 4
Induces to shift to more mileage 90 122 88 300 752 12
giving vehicle (30.00%) (40.67%) (29.33%) | (100.00%) '
Enough subsidy for petrol 27 72 201 300
pGrg\‘jé‘r‘;ffn are given by (9.00%) | (24.00%) | (67.00%) | (100.00%) | *48 15
Affects purchase of additional 115 113 72 300 8.38 6
vehicle (38.33%) (37.67%) | (24.00%) | (100.00%) '
Reduces the extra usage of 82 141 77 300 770 11
additional vehicle (27.33%) (47.00%) | (25.67%) | (100.00%) '
. 99 151 50 300
Reduces the recreation (33.00%) (50.33%) (16.67%) | (100.00%) 8.43 5
Affects the other household 100 135 65 300 8.16 8
expenses (33.33%) (45.00%) | (21.67%) | (100.00%) '
Shifting house nearer to the 45 91 164 300 542 14
working place (15.00%) (30.33%) (54.67%) | (100.00%) '
86 151 63 300
. 0 . 0 . 0 . 0
Reduces the luxury (28.67%) | (50.33%) | (21.00%) | (100.00%) | %8 9
. 71 127 102 300
Share with friends for travel (23.67%) (42.33%) (34.00%) | (100.00%) 7.03 13
. 160 113 27 300
Increase the fare of transportatipn (53.33%) (37.67%) (9.00%) (100.00%) 9.98 2
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3 Increase the prices of all the products 11 A€#ele other household expenses
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6 Induces to shift to more mileage giving vehicle 4 (1Share with friends for travel
7 Enough subsidy for petrol products are given by 15 | Increase the fare of transportation
Government

8 Affects purchase of additional vehicle

Reduces Frequency of Travel / Usage

51

Out of 300 respondents, 94 (31.33%) responderdadgiir agree that they reduce the frequency of traxsage

when fuel price hikes, 152 (50.67%) respondenteeadnat they reduce the frequency of travel /usalgen fuel price

hikes and 54 (18.00%) respondents disagree thgtrédukice the frequency of travel /Jusage when fuiekephikes. Thus

majority of the respondents agree that they retheérequency of travel /Jusage when fuel price fike

Increase Spending on Fuel

Out of 300 respondents, 131 (43.67%) responderdagly agree that there is an increase in spendinfuel

when fuel price hikes, 148 (49.33%) respondenteagnat there is an increase in spending on fuehwbel price hikes

and 21 (7.00%) respondents disagree that that ihere increase in spending on fuel when fuel phikes. Thus majority
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of the respondents agreed that that there is @aadee in spending on fuel when fuel price hikes.
Increase the Prices of All the Products

Out of 300 respondents, 186 (62.00%) responderasgly agree that there is an increase in the poicell
products when fuel price hikes, 90 (30.00%) respotslagree that there is an increase in the pfiedl products when
fuel price hikes and 24 (8.00%) respondents digatirat there is an increase in the price of altlpots when fuel price
hikes. Thus majority of the respondents’ strongjyead that that there is an increase in the pffied products when fuel

price hikes.
Increase the Usage of Alternative Sources

Out of 300 respondents 69(23.00%) respondentsgiragree that the increase in fuel price leadsdeease in
the usage of alternative sources, 176(58.67%) relpus agree that the increase in fuel price lemdwrease in the usage
of alternative sources and 55(18.33%) respondes#gjicee that the increase in fuel price leadsdcesse in the usage of
alternative sources. Thus majority of the respotslergree that the increase in fuel price leadbédncrease in the usage

of alternative sources.
Reduces the Savings

Out of 300 respondents’ 108(36.00%) respondentgly agree that the increase in fuel price redubes
savings, 150(50.00%) respondents agree that tmease in fuel price reduces their savings and 4Q(24) respondents
disagree that the increase in fuel price reduces favings. Thus majority of the respondents agfnaéthe increase in

fuel price reduces their savings.
Induces to shift to more mileage giving vehicle

Out of 300 respondents 90(30.00%) respondentsgiyraigree that increase in fuel price induces ifi thmore
mileage giving vehicle, 122(40.67%) agree that éase in fuel price induces to shift to more mileageing
vehicle,88(29.33%) disagree that increase in fuekpnduces to shift, more mileage giving vehidlbus majority of the

respondents’ agree that increase in fuel pricededuo shift to more mileage giving vehicle.
Enough Subsidies for Petrol Products are Given by @/ernment

Out of 300 respondents 27(9.00%) respondents dir@aggee that government provides enough subsidies
petrol products, 72(24.00%) respondents agree ¢wternment provides enough subsidies for petroldycts,
201(67.00%) respondents disagree that governmewid®s enough subsidies for petrol products. Thagority of the

respondents disagree that government provides émautsidies for petrol products
Affects Purchase of Additional Vehicle

Out of 300 respondents 115(38.33%) respondentsgiragree that increase in price of fuel affebts purchase
of additional vehicle, 113(37.67%) agree that iasee in price of fuel affects the purchase of addii vehicle,
72(24.00%) disagree that increase in price of faféécts the purchase of additional vehicle. Thugontg of the

respondents strongly agree that increase in pfitgebaffects the purchase of additional vehicle.
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Reduces the Extra Usage of Additional Vehicle

Out of 300 respondents 82(27.33%) respondentsgiragree that increase in price of fuel reduces dktra
usage of additional vehicle, 141(47.00%) agree itt@ease in price of fuel reduces the extra usdgalditional vehicle,
77(25.67%) disagree that increase in price of feduces the extra usage of additional vehicle. Thagrity of the

respondents agree that increase in price of fukioes the extra usage of additional vehicle.
Reduces the Recreation

Out of 300 respondents 99(33.00%) respondents giromgree that increase in price of fuel reduces th
recreation, 151(50.33%) agree that increase irepsfcfuel reduces the recreation, 50(16.67%) desaghat increase in
price of fuel reduces the recreation. Thus majooitythe respondents agree that increase in priciafreduces the

recreation.
Affects the other Household Expenses

Out of 300 respondents 100(33.33%) respondentagiyragree that increase in price of fuel affetks other
household expenses, 135(45.00%) respondents dgae@ntrease in price of fuel affects the otherdabwld expenses,
65(21.67%) disagree that increase in price of &ffglcts the other household expenses. Thus majafritiye respondents

agree that increase in price of fuel affects tteohousehold expenses.
Shifting House Nearer to the Working Place

Out of 300 respondents 45(15.00%) respondents @traygree that increase in price of fuel leads it $he
house nearer to the work place, 91(30.33%) respusdgree that increase in price of fuel lead tfh #fe house nearer to
the work place, 164(54.67%) respondents disagrdribrease in price of fuel leads to shift the dJ®unearer to the work
place. Thus majority of the respondents disagraeititrease in price of fuel leads to shift the ®uearer to the work

place.
Reduces the Luxury

Out of 300 respondents 86(28.67%) respondentsglir@yree that increase in price of fuel leadseuce the
luxuries, 151(50.33%) respondents agree that isergaprice of fuel leads to reduce the luxuri€2@.00%) respondents
disagree that increase in price of fuel lead taicedthe luxuries. Thus majority of the respondagtee that increase in

price of fuel lead to reduce the luxuries.
Share with Friends for Travel

Out of 300 respondents 71(23.67%) respondentsgdyr@agree that increase in price of fuel induceshare the
vehicles with friends for travel, 127(42.33v) resdents agree that increase in price of fuel indiceshare the vehicles
with friends for travel, 102(34.00%) respondentsadree that increase in price of fuel induces &reskthe vehicles with
friends for travel. Thus majority of the respondeagree that increase in price of fuel induceshtresthe vehicles with

friends for travel.
Increase the Fare of Transportation
Out of 300 respondents 160(53.33%) respondentsgdyr@gree that increase in price of fuel leadstoease in

the fare of transportation, 113(37.67%) respondegtee that increase in price of fuel leads toease in the fare of
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transportation, 27(9.00%) respondents disagreerhetase in price of fuel leads to increase inféne of transportation.

Thus majority of the respondents’ strongly agrd®d increase in price of fuel lead to increasefdine of transportation.

The statement which was more apt to measure tise pike of fuel and the level of impact was inceeasthe
price of all the products followed by increase le ffair of transportation, increase in the amounspending for fuel,

reducing the saving and so on.

SUGGESTIONS

Suggestions not only to the government but alsinéogeneral public for controlling the further eis price of

fuel.
For Government

« Public transport system can be increased by wagoofd connectivity i.e., transport arrangements rtalk
villages, better roads, etc., by way of increading quality of public transport system. This maguee the
consumption of fuel resulting in reduction of price

* It can promote awareness program about how to femVe

* Government may determine the price of fuel instehdllowing the market forces to dictate the priciof the
essential fuel

e It can start using alternative sources of energhsas solar energy, electric energy, wind energgirdenergy
etc., as solution to curb the rising in the pri€éuel.

« Uniform tax structure on fuel can be imposed indtemultiple level of tax prevailing in forms afmport tax,
central excise and state tax.

* It may try to reduce current account deficit. TWidl result in appreciation of rupee value and théy crude oil

cost will be reduced.

For Public

Government alone cannot control the rise in fuegorPublic also should take effort with the goveemt in order

to curb the fuel price by using vehicle efficiently
e Public may reduce the usage of vehicle for unnecggsurpose which helps to reduce the consumptioel |
« Enhance the using of public transport system wheshilts in reduction of consumption level.

» Bicycle can be used for short distance and walkilsg can be preferred for the same, which will orly save

the fuel but also improve the health as well astinronment.

* Use one vehicle if more than one family memberr@nfls are going to the same route. This methazhlied

pooling which is popular in foreign countries.

CONCLUSIONS

It is concluded that should all join our hands thge so that we can fight the problem of high fpektes.

Suggestions are many, to bring those suggestidosation is necessary because

Action - Speaks Louder than Words
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